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STYLE ELEMENTS

1. Creative Concept
2. Typography
3. Color Palette
4. Logo Use
5. Brand Imagery



Creative Concept

AdvaMed is the voice of the 
medical technology industry, 
leading and driving policy on 
behalf of the innovative medical 
technology companies it serves. 
Our new style reinforces our 
brand as cutting-edge, relevant, 
progressive, on the forefront. It 
also strikes a tone – both 
visually and verbally – that is 
authoritative, knowledgeable, 
yet approachable and 
welcoming. 



Typography

PRIMARY HEADLINE

SECONDARY HEADING

BODY TEXT



Typography

THIRD-LEVEL HEADING

PULL QUOTE

SMALL CAPTION



Color Palette

R  119
G  47
B  126

C   64
M  97
Y   15
K   3

R  203
G  132
B  210

C   23
M  55
Y   0
K   0

R  203
G  203
B  203

C   20
M  15
Y   16
K   0

R  16
G  41
B  65

C   96
M  79
Y   47
K   50

R  48
G  120
B  197

C   80
M  49
Y   0
K   0

R  230
G  245
B  250

C   8
M  0
Y   1
K   0

AdvaMed Purple



Logo: Sizing



Logo: Colors



Logo: Infractions



Brand Imagery: Design Elements

• Dot matrices
• Clean lines
• AdvaMed purple used 

sparingly as an accent color
• Combination of round 

corners and hard corners 
• Offset blocks, don’t always 

line up
• Minimalist, simple, solid
• Photos of “real” people



Brand Imagery: Photo Selection

• Personal, friendly
• Seem like “real” 

people, not models  
• Feels candid, not 

posed or stock
• Diverse
• Clear and bright, 

not busy
• Features cooler colors 

more heavily – blue, 
purple, gray, navy

• Avoid overlaid text 
and graphics 



AdvaMed Division Logos

MAS T ER LO G O

D EPART MEN T  LO G O S

MAS T ER LO G O

Download our logos here.


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	ADP8150.tmp
	Slide Number 1




